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COLUMBIA COLLEGE 
410 SOUTH MICHIGAN BOULEVARD • CHICAGO 5, ILLINOIS 
TELEPHONE WABASH 2-6761 
COLUMBIA COLLEGE FACING GRANT PARK AND LAKE MICHIGAN 
LOCATION OF COLLEGE 
The Coll ege is loca led in the downtown d istrict o[ Chicago, facing Lake 
Michigan a nd Gra n t Park. The fa ci li t ies of the park offer th e student unusual 
opponuniLy [or sports and recrea tion. H ere he may take ad vantage of the 
proximity LO the Field Museum , the P lanetariu m, the Aquarium , Soldiers' Field 
a nd the out-door concerts in Grant Park. H e is a lso wi th in wa lking distance 
of the An Jnstitute, the Chicago public lib raries and var ious radio stations a nd 
thea ters. 
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COLUMBIA COLLEGE 
FOR SIXTY YEARS, Columbia College has made a significant 
contribution to the development of professional education in the 
United States. The College has enjoyed a constantly growing repu-
ta tion for professional thoroughness, for practicality and for origi-
nality of instructional method. The graduates of its Radio Depart-
ment alone have gone forth to staff a very large number of radio 
stations throughout the country and have demonstrated by their 
professional competence the excellent training they have received. 
Similar success has been experienced by the graduates of other de-
partments of Columbia College. 
Practical men make for practical instruction. To maintain its 
standards of thoroughness and practicality, Columbia College has 
developed its staff by obtaining outstanding authorities and experts 
from both the professional and academic fields. It has selected men 
of sound training and, above all, of extensive experience in their 
fi elds of specializa tion-men who are capable of bringing to the 
student the realities of the business and professional world. 
The College has pioneered in the development of methods of 
training which are sound and realistic, and which bring results. A 
work-shop approach, involving active student participation, makes 
instruction concrete and meaningful, and prepares the student most 
thoroughly and in the shortest possible time for professional work. 
Whether he chooses any phase of Radio Broadcasting, Television, 
Speech, Drama, Advertising, Journalism, Business or Education, the 
student receives the most expert guidance and instruction avai lable. 
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OFFICERS AND INSTRUCTORS 
NORMAN ALEXANDROFF, President 
DAN I EL D. HowARD ...................................................•........................ Dean 
B. A. and M.A., University of Chicago; Further gradu-
a te work, University of Chicago. Formerly: Psycholo-
gist and Principal , Glenwood Manual Training 
School; Psychologist, Centra l Y.i\f .C.A. College; Psy-
chologist and Director of Resea rch, Gui[ Coast Milita,y 
Academy. 
HANS ADLER ..................... ..................... ..................... H istory, Philosophy 
M.A., University of Vienna. Formerly: Instructor, 
University of Vienna; Instructor, Gary College. 
U. S. ALLEN ...•..................... ..... . ............................................ .......... Speech 
Twenty-fi ve years with major Broadway dramatic pro-
ductions ; fifteen years as Instructor of Speech. B. A., 
Grant University. 
FLORENCE BAKER ............. ... ............. . .................. . ........... ....... .......... ... ... Art 
Ph.B., U ni versity of Chicago; i\f.A., Northwestern 
University. Northwestern Laboratory School and W'ork 
Shop. Formerly: H ead of Art Department, Michigan 
Sta te University. 
STEPH EN BA UMANN..... . .......... Physical Education; Group Work 
B.S., George vVilliams College; !VI.A., Northwestern 
Univers ity. Graduate work, University of Chicago. 
Formerl y: Director Camp Hawthorne; Associate Boys' 
Work Director, H yde Park Y.M.C.A.; Area Supervisor 
u.s.o. 
HARRY B ERG .......................... ............ ............................. ............ . ..... . Radio 
Radio Broadcast Engineer, \~f.J.J.D. Eleven years ex-
perience in Radio Broadcast Engineering. Special 
Study, Illinois Institute of T echnology, Harvard Uni-
versity, Massachusetts Institute of T echnology. 
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MICHAEL BROWN......... .. ............. . ..... Radio, Television 
A.B., Columbia University. Script writer, A.B.C.; 
Writer, Producer, W.E.N.R.·TV; Originator, "Super· 
Circus" program; Script writer, "Stand By for Crime." 
JOHN BRYSON........ . ......... .. . ................ .. .... .. ..... ..... Radio 
Announcer A .B.C.; Formerly: Announcer K.F.P.Y., 
W .C.L.S. Ph.B., Lawrence College, graduate study 
Columbia College. 
RALPH T. BuEHLMAN ................................................. .. ..................... Radio 
Technical Supervisor, W.J.J.D.; Radio Engineer, 
W .l .N .D .; Instructor, Navy Radio School, Northwest· 
ern University. 
CLYDE CASWELL........................... . .. ............... ... Radio, Speech 
Program Director, W .K.M.O.; Announcer, N.B.C., 
W.K.B.O., W.D.A.E.; Radio Actor "Show Boat," 
"Pepper Box Revue"; Mankato State Teachers College. 
JAMES A. COPAN.... ········· ·········· ...... . .............. Advertising 
Advertising Production Manager, Goldblatt Brothers: 
Formerly: Advertising Department; Hillman's Food 
Company; Northwestern University. · 
HARRY CHRI STIAN . . ............................................. ..... . ........ . .Radio, Speech 
Producer and Staff Announcer, \V . .C.:-F.L.; Announcer, 
W .I.N.D.; Staff Announce~: ,' '.".CtN.R. 
~ (. .,;;!~-h ~v 
HUNT DowNs ......................................... ....... ................ Radio, Television 
B.S., Virginia Polytechnic Institute; Radio Advertising 
Producer, Goldblatt Brothers; Television Producer, 
Jack L. Cooper Review on W .E.N.R.-TV; Writer and 
Producer, Screen Magazine of the Air, W.G.N .-TV. 
Formerly: Producer Director, Tri-City Network. 
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GILBERT C. FERGUSEN.......... ....... .. ......... Television, Radio 
Stage and radio actor, " Henry Aldrich," "Gang-
busters," "Ma Perkins," "Bachelor's Children." 
Formerly: Producer-Director, W.J.W.C.; Northwestern 
University. 
DENTON L. GEYER...... . ...... Education 
B.A. and M.A., University of Wisconsin; Ph.D., Uni-
versity of Illinois. Chairman, Department of Educa-
tion, Chicago Teachers College. Formerly: Professor, 
University of Illinois, Philosophy Department. 
CHAUNCEY GRI FFITH .......... Music 
B.M., University ot Rochester; B.Ed., Western Wash-
ington College of Education, M.M., Northwestern 
University. 
HERMAN H. HEGNER .......... .. .. .... ........ Geography 
Ph.B., University of Wisconsin. 
ANN HEILMAN ................................................................... ...... Psychology 
B.A., William Smith College, M.A., Hobart College. 
Further graduate work Ohio State University; Psychol-
ogist, Illinois Childrens' Hospital-School. Formerly: 
Instructor, Dennison University; Chief Clinical Psy-
chologist, Girls' Industrial School, Delaware, Ohio. 
NIKKI KAYE ........................... .. .... Radio, Television 
B.S., Southern Methodist University; Television writer 
and director, W .B.K.B.; ,,vriter, producer, narrator of 
radio dramatic programs on N.B.C.; C.B.S.; M.B.C. 
Peabody Award, 1943. 
HAROLD G . LAWRANCE ............ ]ournalism, Advertising and Business 
B.A ., University of Ch icago; M.A., University of Min-
nesota . Formerly: Instructor in Business and Engli sh, 
University of Chicago; H ead of English Department, 
Stetson University; Dean, Winona College. 
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JOHN MooK.................... . .......... Education 
B.Ed., Ball State Teachers College; M.A., Lawrence 
College. Formerly: Director of Admissions, lVIorning· 
side College. 
HENRY C. MORSE .... ..................... ........ Radio, Television, Advertising 
B.A., Glendale College; R adio Advertising Director, 
Justee Corporation; Script·Continuity Director Ameri-
can Telecasting Corporation, Hollywood, California. 
CHARLES MOSES .................................... ... Advertising, Public Relations 
B.S., Northwestern University, further study New York 
University; Public Relations Director, Goldblatt 
Brothers; Public Relations Consultant, Lewis M. 
Glassner Company, Formerly: Chicago Editor, Quigley 
Publication. 
CLYDE w. MURPHY ........ Advertising 
B.S., Northwestern University. Vice-President, Carroll 
Dean Murphy, Inc. Formerly: Advertising and Market 
Promotion l\fanager, The Merchandise Mart; Advertis-
ing Manager, American Hospital Supply Corporation. 
ALINE NEFF..... . ................. . Drama, Speech 
B.A., Baptist State College; M.S., Columbia College; 
Extensive experience, major Broadway and Canadian 
Stage Productions; Radio Producer and Script Writer: 
W.L.S., W.B.B.M., A.B.C., and W.C.F.L. 
BRACE PArrou.. .... ..... .......... . ..... .. .journalism 
B.A., University of Chicago; Staff news writer, A.B.C.; 
Reporter, Wisconsin State Journal ; Reporter, Chicago 
.Journal of Commerce. 
DANTE Pvzzo ............. .. ................... ................... ... History, Social Science 
B.A., and M.A., University of Chicago. Formerly: In-
structor of History, Rutgers University. 
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JOHN R EIDY ----- ------- --- -- ------ ___ ____ _____ ___ __________ Radio, Dram a 
Formerly: Producer , Ma jor Stage Productions; Radio 
actor and producer various radio shows: K .Y.W., 
N .B'. C ., W.G.N., W.B.B.M., etc. 
MARJORI E SHERMAN____ ------ ------------- ---- ------------ -------- __ __ __ ___ Psychology 
B.A., University of Chicago; graduate study, University 
of Chicago_ Formerly: Psychologist, Burea u of Child 
Study, City of Chicago; Teacher, Chicago Public High 
Schools; Consultant, United Broadcasting Compa1w. 
EDWARD WEiss __ _ ---···· ·····-·-·-- -·--- ·---· ···········-··· ·-----·Radio, Drama, Speech 
B.S. and M.S., Columbia College; director, producer, 
radio workshop. 
GUIDANCE AND RESEARCH STAFF 
NORMAN ALEXANDROFF, Chairm an of the Departm ent 
DANIEL D. HOWARD, Director 
DANIEL D . HOWARD, M .A. 
MI CHAEL KRAFT, M .A . 
JoHN MooK, M .A . 
J UDITH PAPERMASTER, B.A. 
CHESTER SOBOTA 
JERALDEEN SULLENBERGER, B.A. 
SAMUEL vVExLER, M.A. 
Lou rs WILLIAMS, B.A. 
ADMINISTRATIVE STAFF 
NORMAN ALEXANDROFF 
---· ···-·······--President 
HERMAN H. HEGNER ·-···--· ·········-···-· -·········--··· · Treasurer 
A. C. W EISS ··············-·----·- ------ _________ Secretary 
DANIEL D. How ARD----- -- -----····----··· ·-- ----· -- -- -- ··-- ··---·--Dean 
MrcHAEL M. ALEXANDROFF ··-· _____ ___ ___ Busin ess Manager 
KA y KARROL ------ ---- -- ------------------------- __ __ __________ ____ R egistrar 
ALI CE HA FNER ______________________________ Admissions Counse lor 
CONN IE B ENUZZ I _______________ ________________________ ______ _____ R ecorder 
Instructor Charles Moses (left) confers with Managing Editor Louis Shainmark and Picture Ed i:or 
Verne Whaley of the Chic:1go Herald American. 
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THE CURRICULUM AT COLUMBIA COLLEGE 
The curriculum at Columbia College has as its basic purpose, 
not only to provide men and women with a sound education, but 
to qualify them to enter and advance in their chosen professions. 
This purpose has been achieved by developing competence in 
those skills and techniques that are actually needed in the profes-
sions for which Columbia College provides training. 
The curriculum was organized, therefore, only after exhaustive 
personal conferences and correspondence with leading institutions 
throughout the country. These consultations enabled Columbia 
College to determine the important and indispensable types of 
instruction required for Radio Broadcasting, Television, Advertising 
and Journalism. 
More than 2,000 radio stations in America were contacted before 
the course of study in radio broadcasting was developed. 
The most important television stations in the country were person-
ally visited and their experts consu lted before a curriculum in tele-
vision was finally formulated. 
The same careful program of personal consultations was carried on 
with outstanding advertising organizations and newspapers before 
the curriculum in these fields was evolved. 
The success of so many of the men and women who have graduated 
from this sixty-year old, non-profit institution has demonstrated 
the soundness of our methods of curriculum construction. 
METHOD OF INSTRUCTION 
The work-shop method o( instruction employed at Columbia 
College in its pro£essional departments is now universally recognized 
Hunt Downs of Columbia College £acuity discu~ses Hadio Curriculum wich Herbe rt Laufman. Radio 
Ad\•crtising Executi\·e and Marga ret Day. R:idio Promoti on M:1n;1ger, Chic:igo Department Score Ch:1in. 
~~~~~:r~~~ 00c;:r:~~~~~:~sc~fc~~~ '¥ri1~,1:: ~~ft d?c:i~'i~1e?.u<l~~%si~:~~erg1~~11~~ ~d~~~~i~i;~lu~~~~~;: 
Norman Alexandroff, Pres ident of Colurnb i:i Coll ege; \YI , Frank McClure, Advenis ing Executive and 
tasc Chairman of The Nadonal 1\dveni sing Commis~ion; W' ill iam S. Nordberg, Managing Director, 
ti~i~;sco~~~:~~·~: Q1f1~1;1 ft.r0E:1n~·1\ ,1~e Kp~e~i~cek~[ 5.~1ec~>;~~:0~t~S!.:~,i:t:s. Gc~~~:~1 °N!~i~~rati;~rk 
of Chicago. 
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as the most effective and practical method of teaching. It is based 
on the fact that one learns best by doing. 
In each of its departments-Radio Broadcasting, Television, Ad-
vertising and Journalism-the student learns by engaging in the 
actual activities of his future profession. When his education is 
completed he possesses the basic skills and understandings necessary 
to succeed. 
Because the work-shop method is at all times meaningful it insures 
more rapid progress and more sustained interest than any other 
method of instruction available. Moreover, it makes provision for 
the individual needs and interests of the student. 
Columbia College has pioneered in developing and perfecting the 
work-shop method of instruction for Radio Broadcasting, Television, 
Advertising and J ournalism. The courses of study are taught by 
outstanding experts in their fields of specialization. 
At the time Columbia College introduced the workshop method, 
it requested a committee of the following prominent educators to 
evaluate the merits of this approach: 
Dr. John Bartky, Chairman of the committee ; Dean of the 
Department of Education, Stanford University. 
Dr. Denton Geyer, Head of the Department of Education, 
Chicago Teachers College. 
Elizabeth Engle, formerly, Supervisor of Student Teaching, 
Chicago Teachers College. 
Dr. John DeBoer, Professor of Education, University of 
Illinois 
The committee conducted an extensive study and expressed its 
enthusias ti c approval of the Columbia College method of education 
and training. 
STUDENTS PLANNING AN ADVERTISING EXHIBIT 
WOR KSHOP IN RADIO 
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SELECTION OF STUDENTS 
Before being accepted by the College, each applicant must pro-
vide evidence, through individual conference or correspondence, 
that he has the qualifications and aptitudes to prepare successfully in 
any of the fields for which Columbia College offers training. The 
applicant must furnish satisfactory character references and must 
have a high school education or its equivalent. 
CREDITS AND ADVANCED ST ANDING 
The unit of credit used by the college is the semester hour, which 
is equal to eighteen class hours of instruction. 
Advanced standing is given to all students who present satisfactory 
evidence of previous study from an institution of higher learning. 
Students may obtain an evaluation of their previous collegiate work 
by submitting a transcript of their credits to the Registrar. 
DIPLOMAS AND DEGREES 
Columbia College offers the following: 
Bachelor of Speech Degree. 
Master of Speech Degree. 
Non-degree curriculum of concentrated professional 
subjects. 
STUDENTS AT LARGE 
Students who do not elect to work for diplomas or degrees may 
register as "students at large" and may select, with the approval of 
the registrar, subjects to meet their particular interests or needs. 
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REQUIREMENTS FOR THE DIPLOMA 
Students who are interested in taking concentrated professional 
training, incorporating Radio Broadcasting, Speech, Advertising, 
Journalism or Television, may elect to work for the Special Two 
Year Diploma. 
The requirements for the two year diploma are the satisfactory 
completion of sixty semester-hours of study of which thirty-six 
should be in the student 's field of specialization and the balance 
in related fields. 
Students who obtain the two-year diploma are permitted to con-
tinue their studies for the degree, if they should desire to do so. 
The subjects in each student's course of study are selected under 
faculty advisement to provide a logical and sequential development 
of his competence according to his professional objectives. 
• 
•• 
The following programs of study are avai lable: 
Concentrated program in Radio Broadcasting, Television, 
Speech, and Stage 
II Program in Radio Broadcasting, Television, Advertising and 
Journalism 
• The requirements are: 36 semester hours from 11ection I or II of the catalogue; S semester 
hours of electives from sections I, II, or III of the catalogue: 16 semester hours of electives 
from t·he curriculum at large, section I through IX of the catalogue. 
•• The requirements are: 18 semester hours from section III of the catalogue: 18 semester 
hours from section I and II of the catalogue : 24 semester hours of electives from the 
curriculum at lara-e, section I through IX of the catalogue. 
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REQUIREMENTS FOR THE DEGREE 
The degree of Bachelor of Speech is awarded to students who 
complete 120 semester hours of acceptable study. Students trans-
ferring credits from other colleges must complete 30 semester hours 
in residence at Columbia College. 
The following prograrns of 'study are available: 
1 Th/ i:urricuf~rri. in 'Radio Broadcasting, Television, Speech, 
and Stage. · 
11 The curriculum in Radio Broadcasting, Television, Advertising, 
and Journalism. 
III The curriculum in Teacher Educ~ion. 
Requirements for curriculum I are given below. Requirements 
for curricu lum 11 are the same except that 18 semester hours of the 
first 36 semester hours listed below must be taken from section III. 
The requirements for Teacher Education are on page 19. 
NUMBER OF 
SEMESTER HRS. 
SUBJECTS IN COURSE REQUIRED 
Speech, Radio Broadcasting, Television, Stage: Subjects 
selected from Section I and Section II.. . 36 
English: Subjects se lected from Section V and Journalism 
subjects selected from Section Ill.. 12 
Science: Subjects selected from Section VI... 6 
Social Science: Subjects selected from Sections IV and Vil, 
and Business and Advertising subjects selected from 
Section III... 12 
Humanities: Subjects selected from Sections IV and VIII, 
and Literature subjects se lected from Section V.... 6 
Electives from English, Science, Social Science, and Hu· 
manilies, described above ... 
Electives from Speech, Radio Broadcasting, Stage, Section I; 
Television, Seclion JI; and from Advenising, Journa li sm, 
jlusiness, Section UL. 21 
Electives Lo be selected from curriculum at large, Sections 
I through IX.......... 20 
TOTAL 120 
COLUMBIA COLLEGE 
REQUIREMENTS FOR 
TEACHER EDUCATION 
19 
Students who expect to qualify as public school teachers of speech 
must meet state requirements in terms of educational courses and 
student teaching. 
The following sequence of subjects conforms to the requirements 
of the Examining Board of the State of Illinois. 
NUMBER OF 
SEMESTER HRS. 
SUBJECTS IN COURSE REQUIRED 
Speech, Radio Broadcasting, Television, Stage: Subjects 
selected from Section I and Section IL. ....... .................. .... .. 36 
English: Subjects selected from Section V and Journalism 
subjects selec~ed from Section III... 8 
Science: Subjects selected from Section VI 6 
Social Science: Subjects selected from Sections IV and VII, 
and Business and Advertising subjects selected from 
Section III • 6 
Humanities: Subjects selected from Sections IV and VIII, 
and Literature subjects selected from Section V... 6 
Health and Physical Education ... 
Electives from English, Science, Social Science, and Hu-
manities, described above ... 
Educational Psychology- (See Section IX) 
Methods of Teaching Speech- (See Section IX) .. 
American Education- (See Section IX) .. 
Student Teaching- (See Section IX) 
Electives in Education- (See Section IX) .. 
Electives- (To be selected from curriculum at large) Sec-
2 
tions I through IX)... 32 
TOTAL 120 
COLUMBIA COLLEGE BASKETBALL TEAM 
COLUMBIA COLLEGE 
STUDENT ACTIVITIES 
THEATER WORKSHOP 
RAD IO-TE LEV I SI ON 
21 
The performances of the Columbia College Players in the Work-
shop Theater have received widespread recognition. Throughout 
the year, students present dramatic programs in which they partici-
pate as writers, announcers, players, sound-effects technici~ns, pro-
ducers and directors. The Theater Workshop provides opportunity 
for all students, who are interested in radio and television produc-
tions, to obtain realistic experience under professional supervision. 
Large, enthusiastic audiences at each performance have not only 
provided a genuine studio atmosphere but have demonstrated the 
effectiveness of the Columbia College Players. 
MUSIC 
The musical interests of students find expression in various college 
activities. The large college orchestra provides excellent music for 
college dances. The choral club provides another popular student 
activity. For those who prefer listening, there are courses in music 
appreciation. In addition, the Chicago Symphony Orchestra presents 
its concerts in Orchestra Hall, a short walking distance from the 
college. During the Summer session, free concerts are given nightly 
in the bandshell of Grant Park. 
ATHLETICS 
The college provides excellent opportunities for athletics. The 
college baseball and basketball teams have been of championship 
calibre. In Grant Park, facing Lake Michigan, and in the various 
gymnasiums of the city, Columbia College has successfully engaged 
the best teams in the Chicago area. 
Other opportunities for athletic activity abound near the college. 
Facilities for swimming, golfing, sailing, tennis, horseback riding 
and bowling are readily available to the interested student. 
A STUDENT DANCH 
COLUMlllA COLLEGE BAND 
EDITORIAL ST AFI' OF " COLUMBIA COi.i.EGE DIAL" 
COLUMBIA COLLEGE SOFTBALL CHAMPIO 
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DEPARTMENT OF 
GUIDANCE AND RESEARCH 
Columbia College maintains a Department of Guidance and 
Research which conducts scientific investigations into sociological, 
educational and psychological problems of importance to co.n-
merce, industry, radio and public affairs. It is expertly staffed with 
counsellors, pyschologists and statisticians. It maintains a complete 
Testing Department. It also provides a Vocational Guidance Center 
for the Veterans Adminstration. 
The findings of the Department of Guidance and Research have 
gained recognition nationally and in the U. S. Senate, and have 
exerted an important influence in the various fields in which they 
were originated. Particularly significant have been the study of 
listeners' response to radio, the comparison of the occupational ad-
justment of veterans and non-veterans, and the comparison of World 
"Var II veterans and non-veterans in social and personal adjustment. 
(Findings entered into the Congressional Record, June 25, 1945, on 
motion by U.S. Senator Wiley.) 
Laudable comment has been received from such persons and 
organizations as: 
OMAR N. BRADLEY 
Chief of Staff, U.S. Army 
RALPH BRADFORD 
General Manager, U. S. Chamber of 
Commerce 
ELMO K. KEEL 
Formerly: National Commander, 
AMVETS 
IRVING C. WHITIEMORE 
Director, Boston University 
G. A. MATTSON 
Director of Training and Education, 
Radio Corp . of America 
MILTON R. YOUNG 
United States Senator 
FRED J. KELLY 
Chief, Division of Higher Education, 
Federal Security Agency 
RAY H. WlLI\UR 
Chancellor, Stanford Universit y 
DWIGHT EISENHOWE R 
President, Columbia Universit y; 
formerly: Chief of Staff, U. S. Army. 
EARL D. STRONG 
Dean, Grinnell College 
EDWARD F. WITSELL 
Major General and Act. Adj. Gen'l. 
U. S. War Department 
R. n. HANov, JR. 
Formerly: Adj. Gen'l. Veterans of 
Foreign Wars of the U. S. 
DON ALD G. GLASCOFF 
National Adjutant, The American 
Legion 
RALPH PRATOR 
Director of AdmisJions, University of 
Colorado 
PERRY FAULKNER 
Chief, Veterans- Employment Service, 
U. S. Employment Service 
_JAMES FORRF.STAL 
Formerly: Secretary of Defense 
TEST SCORING DEPARTMENT OF THE GUIDANCE CENTER 
IN THE LIBRARY 
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GUIDANCE AND RESEARCH STAFF 
NORMAN ALEXANDROFF, Chairman of the Department 
DANIEL D. How ARD, Director 
DANIEL D . HOWARD, M.A. CHESTER SOBOTA 
MICHAEL KRAFT, M.A. JERALDEEN SULLENBERGER, B.A. 
JOHN MOOK, M.A. SAMUEL WEXLER, M,I}, 
JuDITH PAPERMASTER, B .A. Lours \,VILLIAMs, B:A. . . 
STUDENT GU I DANCE 
ACADEMIC COUNSELING 
The development of a: · program .. of studies to meet the needs of 
each student is one of the primary objectives of the guidance depart-
ment. At regular staff meetings the academic progress of students 
is thoroughly discussed and suggestions for improvement are devel-
oped and implemented. 
PLACEMENT BUREAU 
Because of the .. excellence and practicality of its educational 
program,, the college has obtained an enviable reputation in the 
professioil"al world. The Placement Bureau receives requests con-
' ' stantly for Columbia-trained students to fill a variety of positions. 
The college endeavors to assist all of its graduates to obtain positions 
for which they are best qualified. 
COLUMBIA COLLEGE 
SPECIAL PROFESSIONAL COURSES 
SECTION I. 
RADIO BROADCASTING 
SPEECH-STAGE 
27 
The constant demand for new personnel by radio stations 
prompted Columbia College to so organize its courses that men and 
women could acquire the necessary sk ills in a comparatively short 
ti1ne. 
Courses are held day and eveni ng. The instruction is geared to 
the needs and requirements o( the radio stations for announcers, 
newscasters, writers, actors, producers, directors, business 1nanagers, 
salesmen, radio station managers, commercial continuity writers, 
dramatic script writers, etc. The training involves the use of a 
number of large, fully-equipped radio studios. 
RADIO ANNOUNCING-COMMERCIAL (A-1) (A-2) •: This 
course involves a general introduction to announcing techniques, 
incorporating sales principles of announcing, establishment of in-
terest in a product, etc. All work is done on microphone, with 
emphasis on developing the student into an effective radio personal-
ity. Students paticipate in practical class-room demonstrations of 
oral selling. Sincerity, coherence of thought and clarity of expres-
sion are stressed. 2-4 Semester Hours 
RADIO ANNOUNCING-COMMERCIAL (B-1) (B-2): A con-
tinuation of Radio Announcing-Commercial (A- 1) (A-2). 
2-4 Semester Hours 
RADIO ANNOUNCING-COMMERCIAL (C-1) (C-2): A con-
tinuation of Radio Announcing-Commercial (B-1) (B-2). 
2-4 Semester Hours 
• Suffix letters ·· A" through "'D" indicate academic year of such courses . 
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RADIO ANNOUNCING-COMMERCIAL (D-1) (D-2): A con-
tinuation of Radio Announcing-Commercial (C-1) (C-2). 
2-4 Semester Hours 
FEATURE ANNOUNCING (A- 1) (A-2): This is a work-shop 
course, covering such phases of radio speaking as newscasts, inter-
views, special events, descriptions, etc. Actual broadcast procedure 
is simulated throughout. 2--'4 Semester Hours 
FEATURE ANNOUNCING (B-1) 
Feature Announcing (A-1) (A-2). 
(B-2) : A continuation of 
2-4 Semester Hours 
FEATURE ANNOUNCING (C- 1) (C-2): A continuation of Fea-
ture Announcing (B-1) (B-2) 2-4 Semester Hours 
FEATURE ANNOUNCING (D-1) (D-2): A continuation of Fea-
ture Announcing (C-1) (C-2). 2-4 Semester Hours 
RADIO ACTING (A-1) (A-2): Skill in radio characterization and 
interpretation is developed through actual participation in standard 
radio dramatic shows under realistic studio conditions. In addition 
to the regular work involved in the course, students participate in 
the radio shows of the Columbia Radio Players as actors, producers, 
directors, announcers, and sound-effects personnel. 
2-4 Semester Hours 
RADIO ACTING (B-1) (B-2): A continuation of Radio Acting 
(A-1) (A-2). 2-4 Semester Hours 
RADIO ACTING (C-1) (C-2): A continuation of Radio Acting 
(B-1) (B-2). 2-4 Semester Hours 
RADIO ACTING (D-1) (D-2): A continuation of Radio Acting 
(C-1) (C-2). 2-4 Semester Hours 
DIALECTS (1): Training in the use of dialects and colloquial 
speech. Students assume various roles in dramatic presentations 
involving the use of foreign and regional dialects. 
2 Semester Hours 
DIALECTS (2): A continuation of Dialects (1). 2 Semester Hours 
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STATION PROCEDURE (l): This course familiarizes the student 
with the principles of organizing radio time, the preparation of radio 
continuity, the organization of specified programs and the workings 
of the station traffic department. 2 Semester Hours 
STATION PROCEDURE (2): A continuation of Station Pro-
cedure (1). 2 Semester Hours 
STATION PROCEDURE (3): A continuation of Station Pro-
ceclure (2). 2 Semester Hours 
STATION PROCEDURE (4): A continuation of Station Pro-
cedure (3) . 2 Semester Hours 
STATION OPERATION (1): Attention is centered on the presen-
tation of prepared broadcasts. Problems of radio station scheduling 
are considered. Students are given practice in assuming a variety 
of responsibilities in a typical broadcast clay. 2 Semester Hours 
STATION OPERATION (2): A continuation of Station Opera-
tion (1). 2 Semester Hours 
STATION OPERATION (3): A continuation of Station Opera-
tion (2) . 2 Semester Hours 
STATION OPERATION (4): A continuation of Station Opera-
tion (3) . 2 Semester Hours 
BROADCASTING TECHNIQUE (1): The effective use of the 
microphone, the use of sound effects, the use of turn tables and 
timing. The student is given experience under various broadcasting 
conditions. Good microphone habits are established and the student 
is taught studio procedure and terminology as practiced in commer-
cial broadcasting stations. 2 Semester Hours 
BROADCASTING TECHNIQUE (2) : A continuation of Broad-
casting Technique (l). 2 Semester Hours 
BROADCASTING TECHNIQUE (3) : A continuation of Broad-
casting Technique (2) . 2 Semester Hours 
BROADCASTING TECHNIQUE (4): A continuation of Broad-
casting Technique (3) . 2 Semester Hours 
ALTE RNATING VO ICE IN ANNO UNCING 
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RADIO PROGRAMMING: A study of the preparation of program 
logs. Federal Communication Commission rules and procedures per-
taining to programming; correlation of programs, scheduling of 
programs and duties of a Program Director. 2 Semester Hours 
SALES AND PROMOTIONS (1): This course develops techniques 
in selling, promoting, and managing radio and television programs; 
investigating the sponsor's needs, the sponsor's product, and the type 
of audience for which the sponsor's product has an appeal. 
2 Semester Hours 
SALES AND PROMOTIONS (2) : A continuation of Sales and 
Promotions ( 1) . 2 Seme;ter Hours 
RECORD PROGRAMS (1): Methods of building recorded pro-
grams to fit the time of day, type of audience, and particular occasion. 
Correlation of music with all types of continuity and news. Students 
are given practice in selecting, playing and timing records, and in 
the general development of disc programs. 2 Semester Hours 
RECORD PROGRAMS (2) : A continuation of Record Programs 
(1). 2 Semester Hours 
RECORD PROGRAMS (3): A continuation of Record Programs 
(2) . 2 Semester Hours 
RECORD PROGRAMS (4) : A continuation of Record Programs 
(3) . 2 Semester Hours 
PROGRAM BUILDING (1): Methods of developing, producing, 
and presenting various types of programs, including interviews, 
introductions of speakers, "Man on the street" programs, quiz pro-
grams, round-table discussions, "live" musical programs, etc. 
2 Semester Hours 
PROGRAM BUILDING (2) : A continuation of Program Building 
(1) . 2 Semester Hours 
PROGRAM BUILDING (3) : A continuation of Program Building 
(2) . 2 Semester Hours 
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PROGRAM BUILDING (4) : A continuation of Program Building 
(3) . 2 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (A-1) (A-2): A course 
in writing and editing various types of radio scripts; characterization, 
dialogue, plots! .atmosphere, comedy relief, suspense, tragedy, horror 
scripts, commercial dramatizations and adaptations. 
Z:.-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (B-1) (B-2): A con-
tinuation of Radio Writing-Dramatic Script (A-1) (A-2). 
2'-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (C-1) (C-2) : A con-
tinuation of Radio Writing-Dramatic Script (B-1) (B-2) . 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (D-1) (D-2): A con-
tinuation of Radio Writing-Dramatic Script (C-1) (C-2). 
2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (A-1) 
(A-2) : Writing commercial radio copy; analysis of style and tech-
nique in relation to the product advertised and consumer appeal. 
Students receive practice and exercise in the writing of spot an-
nouncements and short and long commercial announcements. 
2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (B-1) 
(B-2) : A continuation of Radio Writing-Commercial Continuity 
(A-1) (A-2). 2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (C-1) 
(C-2) : A continuation of Radio Writing-Commercial Continuity 
(B-1) (B-2). 2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (D-1) 
(D-2) : A continuation of R adio Writing-Commercial Continuity 
(C-1) (C-2). 2-4 Semester Hour~ 
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NEWS EDITING (I): Practice in news editing, news evaluation, 
grouping; preparing news copy for radio, television and newspaper 
presentation; adapting press service and loca l newspaper copy; 
reporting and news gathering systems. 2 Semester Hours 
NEWS EDITING (2) : A continuation of News Eidting ( l )'> 
' • · ' ' 2 ·s.emester Hours 
;+ 
NEWS EDITING (3): A continuation of News Editing (2). 
2 Semester Hou rs 
NEWS EDITI!;'I.~ _/4): A continuation of News Editing, (3). 
2 Semester Hours 
TUNDA~,JENTALS OF SPEECH ( l): Phonetics, voice projection, 
tone" production, v~ice placement, breathing, articulation and enun-
1<'.iati<;>r- · Emphasi°s on the development of appropriate radio diction . 
2 Semester Hours 
FUNDAMENTALS OF SPEECH (2): A continuation of Funda-
mentals of Speech (I). 2 Semester Hou rs 
INTERPRETIVE SPEECH (A- 1) (A-2): Practice in the nuances 
of speech; shading. inA,ection, mood and personali ty interpretation 
are studied. 2-4 Semester H ours 
INTERPRETIVE SPEECH (B-1) (B-2): A continuation of Inter-
pretive Speech (A-1) (A-2). 2-4 Semester Hours 
INTERPRETIVE SPEECH (C- 1) (C-2): A conti nuation of Inter-
pretive Speech (B- 1) (B-2) . 2-4 Semester Hours 
INTERPRETIVE SPEECH (D-1 (D-2): A con tinuation of Inter-
pretive Speech (C- 1) (C-2) . 2-4 Semester Hours 
FUNDAMENTALS OF ACTING (A-1) (A-2): Basic principles of 
motivation and empathy. Concept of character interpretation and 
personality projection ; utilization of physical movements; funda-
menta l training in all phases of act ing, including radio, television 
and stage. 2-4 Semester Hours 
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FUNDAMENTALS OF ACTING (B-1) (B-2): A continuation of 
Fundamentals of Acting (A-1) (A-2). 2- 4 Semester Hours 
FUNDAMENTALS OF ACTING (C-1) (C-2) : A continuation of 
Fundamentals of Acting (B-1) (B-2). 2-4 Semester Hours 
FUNDAMENTALS OF ACTING (D-1) (D-2): A continuation of 
Fundamentals of Acting (C-l) (C-2) . 2- 4 Semester Hours 
FORUM ON CURRENT PROBLEMS: This is a discussion class 
devoted to current problems of sociological significance, such as 
labor, politics, economics, foreign affairs, etc. In this class, the 
student learns to express himself effectively while becoming familiar 
with important phases of world and national affairs. 
2 Semester Hours 
STAGE ACTING (A-1) (A-2): The study of stage movement such 
as walking, posture, entrances and exits; technique of physical en-
counters on the stage, stage falls, etc.; use of props, and stage termi-
nology; rehearsals of representative dramas. The study of character-
ization, establishment of relationship of characters in a dramatic 
situation, motivation, and training in sense memory through dra-
matic improvisations. 2-4 Semester Hours 
STAGE ACTING (B-1) 
(A-1) (A-2). 
STAGE ACTING (C-1) 
(B-1) (B-2) . 
STAGE ACTING (D-1) 
(C-1 (C-2). 
(B-2) : A continuation of Stage Acting 
2-4 Semester Hours 
(C-2) : A continuation of Stage Acting 
2-4 Semester Hours 
(D-2) : A continuation of Stage Acting 
2-4 Semester Hours 
CHARACTER INTERPRETATION (A-1) (A-2): The reading 
of lines and characterization, tempo and pace, volume, timing, in-
tensity, pitch, building of climax, use of pause, acceleration, em-
phasis, mood and transition. 2-4 Semester Hours 
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CHARACTER INTERPRETATION (B-1) (B-2): A continuation 
tion of Character Interpretation (C-1) (C-2). 2-4 Semester Hours 
CHARACTER INTERPRETATION (C-1) (C-2) : A continuation 
of Character Interpretation (A-1) (A-2). 2-4 Semester Hours 
CHARACTER INTERPRETATION (D-1) (D-2): A continua-
of Character Interpretation (B-1) (B-2) . 2-4 Semester Hours 
FARM PROGRAM BUILDING (I): Methods of building pro-
grams of interest and value to the farmer and rural fam!ly. Tech-
niques of obtaining and integrating information on weather and 
market reports, crops, stocks, prices, etc. Methods of interviewing 
the farmer. Designed to assist the student starting in small stations 
in rural areas. 2 Semester Hours 
FARM PROGRAM BUILDING (2): A continuation of Farm 
Program Building (I). 2 Semester Hours 
WOMEN'S PROGRAMS (I) : Methods of developing, producing 
and announcing radio programs for the feminine audience. Selection 
and presentation of such subjects as fashion reviews, recipes, house-
hold hints and child training. 2 Semester Hours 
WOMEN'S PROGRAMS (2): A continuation of Women's Pro-
grams (1). 2 Semester Hours 
SPORTS ANNOUNCING (A-1) (A-2): Basic training and prac-
tice in describing and interpreting sporting events extemporane-
ously. 2-4 Semester Hours 
SPORTS ANNOUNCING (B-1) (B-2) : A continuation of Sports 
Announcing (A-1) (A-2). 2-4 Semester Hours 
SPORTS ANNOUNCING (C-1) (C-2): A continuation of Sports 
Announcing (B-1) (B-2) . 2-4 Semester Hours 
SPORTS ANNOUNCING (D-1) (D-2): A continuation of Sports 
Announcing (C-1) (C-2). 2- 4 Semester Hours 
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SCENE DESIGN AND LIGHTJNG (I): A general course in 
production techniques, dealing with stage fundamentals, scene 
design, stage carpentry, scene painting, stage lighting and costuming. 
2 Semester Hours 
SCENE DESIGN AND LIGHTING (2): A continuation of Scene 
Design and Lighting (I). 2 Semester Hours 
MAKE-UP TECHNIQUES: Study in the standard techniques of 
make-up for stage and television puqooses. Students are familiarized 
with the newest materials and techniques and are given practice to 
develop skill in make-up for varying conditions. 2 Semester Hours 
HISTORY OF DRAMA: A general survey course in the history .of 
the theater and world drama. 2 Semester Hours 
RADIO BROADCASTING (A-1) (A-2): A course which combines 
and provides specific training in various phases of radio broadcast-
ing. Prerequisite: Consent of the Dean. 2-4 Semester Hours 
RADIO BROADCASTING (B-1) (B-2): A continuation of Radio 
Broadcasting (A-1) (A-2). Prerequisite: Consent of the Dean. 
2-4 Semester Hours 
RADIO BROADCASTING (C-1) (C-2): A continuation of Radio 
Broadcasting (B-1) (B-2). Prerequisite: Consent of the Dean. 
2-4 Semester Hours 
RADIO BROADCASTING (D-1) (D-2): A continuation of Radio 
Broadcasting (C-1) (C-2). Prerequisite: Consent of the Dean. 
2-4 Semester Hours 
STAG[NG A TELEVISION NE\VS BROADCAST 
TELEVISION CLASSROOM 
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TELEVISION 
SECTION II. 
In developing the Television department Columbia College em-
ployed the procedures of curriculum organization and faculty selec-
tion that have established the college as one of the foremost institu-
tions for professional training in America. 
Television is a new frontier. In its rapid development it is creat-
ing unprecedented opportunities for well trained people to obtain 
positions and to advance with the industry. 
These opportunities are numerous and varied. There is a growing 
demand for announcers, writers, producers, directors, advertising 
1nen, 1nanagers, etc. 
The curriculum in Television was developed on ly after prolonged 
and detailed research and consultations with television experts. 
As a result the skills and techniques required of i,ew personnel 
entering the profession were determined. 
Careful consideration is also given to the needs and aptitudes of 
the individual student so that he can be directed into those phases 
of the profession for which he shows the greatest promise of success. 
TELEVISION WRITING-COMMERCIAL (A-1) (A-2): Crea-
tion and scripting of visual commercials for spot, film and "across the 
table" selling. Integrating camera angles, trick photography, slides, 
film, cartoons, and studio settings into commercials. 
2-4 Semester Hours 
TELEVISION WRITING-COMMERCIAL (~-1) (B-2): A con-
tinuation of Television Writing-Commercial (A-1 ) (A-2). 
2-4 Semester Hours 
TELEVISION WRITING-COMMERCIAL (C-1) (C-2): A con-
tinuation of Television Writing-Commercial (B-1) (B-2). 
2-4 Semester Hours 
TELEVISION WRITING- COMMERCIAL (D-1) (D-2): A con-
tinuation of Television Writing-Commercial (C-1) (C-2). 
2-4 Semester Hours 
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TELEVISION WRITING-CREATIVE (A-1) (A-2): Analysis of 
TV script treatment, as differing from all other mediums. Adapta-
tion of radio, motion picture and vaudeville techniques to TV. 
Creation and writing of dramatic, aud ience participation, quiz type, 
fashion , educational, musical, and variety programs. 
2-4 Semester Hours 
TELEVISION WRITING- CREATIVE (B-1) (B-2): A continua-
tion of Television Writing-Creative (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION WRITING-CREATIVE (C-1) (C-2): A continua-
tion of Television Writing- Creative (B-1) (B-2). 
2-4 Semester Hours 
TELEVISION WRITING-CREATIVE (D-1) (D-2): A continua-
tion of Television Writing-Creative (C-1) (C-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING-COMMERCIAL (A-1) (A-2): 
Ad lib technique in spot and "across the table" selling. Aspects of 
memorization. Stage techniques in holding the audience throughout 
a routine commercial announcement. Development of the "person-
ality" factor in TV commercial announcing. Instruction in carriage, 
stance, makeup and effective delivery. 2-4 Semester Hours 
TELEVISION ANNOUNCING-COMMERCIAL (B-1) (B-2): A 
continuation of Television Announcing- Commercial (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING- COMMERCIAL (C-1) (C-2): A 
continuation of Television Announcing-Commercial (B-1) (B-2) . 
2-4 Semester Hours 
TELEVISION ANNOUNCING- COMMERCIAL (D-1) (D-2): A 
continuation of Television Announcing-Commercial (C-1) (C-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING- Feature (A-1 ) (A-2): Instruction 
in television "emceeing" for audience participation, variety, inter-
view, quiz type, and fashion shows. Sportscasting, play by play, from 
actual video films. Newscasting from video films and slides. 
2-4 Semester Hours 
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TELEVISION ANNOUNCING-FEATURE (B-1) (B-2): A con-
tinuation of T elevision Announcing-Feature (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING-FEATURE (C-1) (C-2). A con-
tinuation of Television Announcing-Feature (B-1) (B-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING-FEATURE (D-1) (D-2): A con-
tinuation of Television Announcing-Feature (C-1) (C-2). 
2-4 Semester Hours 
TELEVISION ACTING (A-1) (A-2): Adaptation of acting to the 
medium of television. Bodily movements, gestures, camera "con-
sciousness." Training in memorization and characterization. 
2-4 Semester Hours 
TELEVISION ACTING (B-1) (B-2): A continuation of Television 
Acting (A-1) (A-2). 2-4 Semester Hours 
TELEVISION ACTING (C-1) (C-2): A continuation of Television 
Acting (B-1) (B-2) . 2-4 Semester Hours 
TELEVISION ACTING (D-1) (D-2): A continuation of Television 
Acting (C-1) (C-2). 2-4 Semester Hours 
TELEVISION PRODUCTION (1): Integration and utilization of 
the techniques and skills of television broadcasting. 
2 Semester Hours 
TELEVISION PRODUCTION (2) : A continuation of Television 
Production (1) . 2 Semester Hours 
FUNDAMENTALS OF SPEECH (1): Phonetics, voice projection, 
tone production, voice placement, breathing, articulation and enun-
ciation. Emphasis on the development of appropriate radio diction. 
2 Semester Hours 
FUNDAMENTALS OF SPEECH (2) : A continuation of Funda-
mentals of Speech (1) . 2 Semester Hours 
INTERPRETIVE SPEECH (A-1) (A-2): Practice in the nuances 
of speech; shading, inflection , mood and personality interpretation 
are studied. 2-4 Semester Hours 
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INTERPRETIVE SPEECH (B-1) (B-2): A continuation of Inter-
pretive Speech (A-1) (A-2). 2-4 Semester Hours 
INTERPRETIVE SPEECH (C-1) (C-2): A continuation of Inter-
pretive Speech (B-1) (B-2). 2- 4 Semester Hours 
INTERPRETIVE SPEECH (D-1) (D-2): A continuation of Inter-
pretive Speech (C-1) (C-2). 2- 4 Semester Hours 
CHARACTER INTERPRETATION (A-1) (A-2): The reading of 
lines and characterization, tempo and pace, volume, timihg, intens-
ity, pitch, building of climax, use of pause, acceleration, emphasis, 
mood and transition. 2- 4 Semester Hours 
CHARACTER INTERPRETATION (B-1) (B-2): A continuation 
of Character Interpretation (A-1) (A-2). 2-4 Semester Hours 
CHARACTER INTERPRETATION (C-1) (C-2): A continuation 
of Character Interpretation (B-1) (B-2) . 2-4 Semester Hours 
CHARACTER INTERPRETATION (D-1) (D-2): A continua-
tion of Character Interpretation (C-1) (C-2). 
2-4 Semester Hours 
DIALECTS (1): Training in the use of dialects and colloquial 
speech. Students assume various roles in dramatic presentations 
involving the use of foreign and regional dialects. 
2 Semester Hours 
DIALECTS (2): A continuation of Dialects (1). 
2 Semester Hours 
STAGE ACTING (A-1) (A-2): The study of stage movement such 
as walking, posture, entrances and exits; technique of physical en-
counters on the stage, stage falls, etc. , use of props, and stage termin-
ology; rehearsals of representative dramas. The study of characte r-
ization, establishment of relationship of characters in a dramati c 
situation, motivati o n, and training in sense n1ernory throug·h dran1at-
ic improvisa tions. 2-4 Semester Hours 
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STAGE ACTING (B- 1) (B-2): A continuation of Stage Acting 
(A-1) (A-2). 2-4 Semester Hours 
STAGE ACTING (C- 1) 
(B-1) (B-2). 
(C-2) : A continuation of Stage Acting 
2-4 Semester Hours 
STAGE ACTING (D-1) (D-2) : A continuation of Stage Acting 
(C-1) (C-2). 2-4 Semester Hours 
SCENE DESIGN AND LIGHTING (1) : A general course in the 
production techniques dealing with stage fundamentals, scene 
design, stage carpentry, scene painting, stage lighting and costuming. 
2 Semester Hours 
SCENE DESIGN AND LIGHTING (2) : A continuation of Scene 
Design and Lighting (I) . 2 Semester Hours 
MAKE-UP TECHNIQUES: Study in the standard techniques of 
make-up for stage purposes. Students are familiarized with the 
newest materials and techniques and are given practice to develop 
skill in make-up for varying stage conditions. 2 Semester Hours 
FUNDAMENTALS OF WRITING (1): A comprehensive review 
of grammar. The intensive study of the principles of rhetoric, with 
special emphasis upon sentence and paragraph organization, clear-
ness and effectiveness of expression. Practice in various types of 
writing. 2 Semester Hours 
FUNDAMENTALS OF WRITING (2): A continuation of Funda-
mentals of Writing (1) . 2 Semester Hours 
VOCABULARY BUILDING (I): A practical course in vocabulary 
development. The meaning and correct usage of words is studied 
from the standpoint of human communication. A variety of class-
room exercises serve to deepen and extend the average vocabulary. 
2 Semester Hours 
VOCABULARY BUILDING (2): A continuation of Vocabulary 
Building (1). 2 Semester Hours 
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VOCABULARY BUILDING (3): A continuation of Vocabulary 
Building (2) . 2 Semester Hours 
VOCABULARY BUILDING (4): A continuation of Vocabulary 
Building (3) . 2 Semester Hours 
CREATIVE WRITING (A-1) (A-2): A course designed to develop 
effective techniques of writing creatively. Guidance is provided 
for students desiring to develop facility in writing short stories, 
drama and longer forms of narration. 2-4 Semester Hours 
CREATIVE WRITING (B-1) (B-2): A continuation of Creative 
Writing (A-1) (A-2). 2-4 Semester Hours 
CREATIVE WRITING (C-1) (C-2): A continuation of Creative 
Writing (B-1) (B-2). 2-4 Semester Hours 
CREATIVE WRITING (D-1) (D-2): A continuation of Creative 
Writing (C-1) (C-2). 2-4 Semester Hours 
NEWS EDITING (1): Practice in news editing, news evaluation, 
grouping. Preparing news copy for radio, television, and newspaper 
presentation ; adapting press service and local newspaper copy, re-
rorting and news gathering systems. 2 Semester Hours 
NEWS EDITING (2): A continuation of News Editing (1). 
2 Semester Hours 
NEWS EDITING (3) : A continuation of News Editing (2). 
2 Semester Hours 
NEWS EDITING (4) : A continuation of News Editing (3). 
2 Semester Hours 
SALES AND PROMOTIONS (1) : This course develops techniques 
in selling, pro:noting, and managing radio and television programs; 
investigating the sponsor's needs, the sponsor's product, and the type 
of audience for which the sponsor's product has an appeal. 
2 Semester Hours 
SALES AND PROMOTIONS (2) : A continuation of Sales and 
Promotions (1). 2 Semester Hours 
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S E C T I O N II I. 
ADVERTISING-BUSINESS 
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ADVERTISING is now one of the important tools of management. 
Over 3 billion dollars are spent annually in advertising media. It 
is BIG busines and, when used effectively by American business-
men, advertising can help to sell more goods and services to the 
American people. 
Advertising is a specialized technique for mass communication. 
It exists for two reasons: (1) Advertising is fast and (2) Advertising 
costs less than any other method. 
The advertising curriculum is designed to: (1) teach students 
the principles underlying advertising techniques used in everyday 
work; (2) provide adequate opportunity for application of these 
advertising principles in classroom practice; and (3) present visual 
demonstrations of the kind of advertising currently prepared for the 
various media today. 
To meet the demands of large and small businesses, Columbia 
College offers practical subjects to assist men and women in prepar-
ing themselves for ·the various phases of general business. 
Students will be introduced to the basic principles of business 
psychology, salesmenship, business organization and marketing. 
ADVERTISING (I): The theory, principles and application of 
advertising. The planning of advertisements, the copy plan, layouts, 
advertising mechanics and media, schedules and appropriations, 
the advertising agency, and related topics. The organization of 
advertising, the economic significance of advertising, its social im-
portance, the practical uses of advertising, its relation to modern 
business organization, its place in the marketing plan, advertising 
research, preparation for an advertising campaign. 
2 Semester Hours 
A CLASS IN ADVERTISING 
CLASS MEETING OUTDOORS 
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ADVERTISING (2): A continuation of Advertising (1). 
li~i: ..  U u 2 Semester Hours 
RETAIL ADVERTISING PROCEDURES (1): This course covers 
the field of advertising principles as they relate to the retailer or 
local advertiser. Emphasis on the technical phases of planning and 
preparing retail advertising campaigns. The uses of retail advertis-
ing; elements of retail newspaper advertisements; preparation of the 
newspaper layout ; writing retail copy; direct mail for the retailer; 
other media for the retailer such as outdoor advertising, street car 
advertising, radio advertising, store-wide promotions; and the use 
o't research for the retail store. 2 Semester Hours 
RETAIL ADVERTISING PROCEDURES (2): A continuation of 
Retail Advertising Procedures (I) . 2 Semester Hours 
RETAIL ADVERTISING PROCEDURES (3): A continuation of 
Retail Advertising Procedures (2). 2 Semester Hours 
RETAIL ADVERTISING PROCEDURES (4): A continuation of 
Retail Advertising Procedures (3) . 2 Semester Hours 
NATIONAL ADVERTISING PROCEDURES (1): Covering the 
principles of advertising from the standpoint of the national adver-
tiser. Emphasis is placed on the technique of planning and prepar-
ing the national campaign. Discussion will include the economic 
aspects of advertising in modern business. Topics will also include 
the basic principles of (1) Product Analysis; (2) Market Research 
and Analysis; (3) Copy and Layout; (4) Production Methods; (5) 
.Media; (6) Sales Promotion Strategies, and (7) Budget. One 
complete campaign for a national product provides the background 
for an original advertising campaign. 2 Semester Hours 
NATIONAL ADVERTISING PROCEDURES (2): A continua-
tion of National Advertising Procedures (1). 2 Semester Hours 
NATIONAL ADVERTISING PROCEDURES (3): A continua-
tion of National Advertising Procedures (2). 2 Semester Hours 
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NATIONAL ADVERTISING PROCEDURES (4): A continua-
tion of National Advertising Procedures (3). 2 Semester Hours 
ADVERTISING COPY WRITING (I): This is a course designed 
to provide the student with an understanding of the general princi-
ples underlying the writing of magazine, newspaper, trade publica-
tions, and outdoor advertising. Critical evaluation of actual 
advertisements is combined with practice in the preparation of 
original copy. 2 Semester Hours 
ADVERTISING COPY WRITING (2): A continuation,of Adver-
tising Copy Writing (I). 2 Semester Hours 
ADVERTISING COPY WRITING (3): A continuation of Adver-
tising Copy Writing (2). 2 Semester Hours 
ADVERTISING COPY WRITING (4). A continuation of Adver-
tising Copy Writing (3) . 2 Semester Hours 
ADVERTISING LAYOUT CONSTRUCTION (I): A practical 
course for the student to learn by demonstration the principles of 
preparing effective advertising layouts for various kinds of media. 
Principles of unity, coherence, emphasis, contrast, and the rhythm 
of movement in advertising layout construction will be stressed. 
2 Semester Hours 
ADVERTISING LAYOUT CONSTRUCTION (2): A continua-
tion of Advertising Layout Construction (l). 2 Semester Hours 
ADVERTISING LAYOUT CONSTRUCTION (3): A continua-
tion of Advertising Layout Construction (2) . 2 Semester Hours 
ADVERTISING LAYOUT CONSTRUCTION (4): A continua-
tion of Advertising Layout Contruction (3). 2 Semester Hours 
ADVERTISING PRODUCTION (l): Study of the various pro-
cesses of mechanical reproduction, including letterpress, lithography 
and gravure. Typography, photography, drawing, engraving and 
electrotyping as essen tial parts of the process of producing printed 
work and magazines. 2 Semester Hours 
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ADVERTISING PRODUCTION (2): A continuation of Advertis-
ing Production (I) . 2 Semester Hours 
DIRECT MAIL ADVERTISING (I): The principles of Direct 
Mail Advertising, embracing market analysis, letter writing for busi-
ness, copywriting, light layout, postal regulations, mailing lists, pro-
motional campaigns, mail department efficiency, and survey of cur-
rent advertising campaigns. 2 Semester Hours 
DIRECT MAIL ADVERTISING (2): A continuation of Direct 
Mail Advertising (I) . 2 Semester Hours 
ADVERTISING AGENCY PROCEDURES (I) : This course deals 
with the day-to-day problems and procedures of advertising agencies 
and departments. Practical experience is obtained in such phases 
of agency operation as space buying, advertising estimates and 
schedules, handling customer accounts, etc. 2 Semester Hours 
ADVERTISING AGENCY PROCEDURES (2) : A continuation 
of Advertising Agency Procedures (I). 2 Semester Hours 
MARKET RESEARCH AND ANALYSIS METHODS (I): The 
practical application of scientific methods in the analysis of adver-
tising and marketing problems and in the conduct of market re-
search investigations and studies. Procedure for effectively conduct-
ing market research and analysis is presented and followed by an 
actual market analysis by the students involving planning, inter-
pretation and presentation of results. 2 Semester Hours 
MARKET RESEARCH AND ANALYSIS METHODS (2): A 
contin;,ation of Market Research and Analysis Methods (1). 
2 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (A,B,C,D) : 
Writing commercial radio copy, analysis of style and techniques in 
relation to the product advertised and consumer appeal. Students 
receive practice and exercise in the writing of spot announcements, 
and short and long commercial announcements. 
2-4 Semester Hours 
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BUSI NESS ORGANIZATION ( I): An introductory course in busi-
ness. Topics of discussion will include the types, fun ctions, organiza-
tion, operat ion, contro ls, and problems of business organization. 
2 Semester Hours 
BUSINESS ORGANIZATION (2) : A continuation of Business 
Organization ( 1) . 2 Semester Hours 
BUSINESS PSYCHOLOGY (1): The basic princip les of psychology 
applied to the human relations in the business world. Methods of 
motivating people to greater efforts; the eliminat ion of inter-personal 
friction; problems in human engineering. 2 Semester Hours 
BUSINESS PSYCHOLOGY (2): A con ti nuation of Business Psy-
cl10logy (1) . 2 Semester Hours 
PRINCIPLES OF MARKETING (1): A study of the nature of 
marketing; marke ting functions and institutions; retailing and 
wholesaling practices; manufacturer and middleman relations ; the 
consumer and marketing; and marketing legislation. 
2 Semester Hours 
PRINCIPLES OF MARKETING (2) : A continuation of Princi-
ples of Marketing (1). 2 Semester Hours 
PERSONNEL MANAGElVIENT (I): Newer conceptions of person-
nel relations. Instruments of person nel control such as applications, 
transfers, promotions, discharges, merit ratings, job analysis. Educa-
tion, training and adjustment of the employee. Employee incentives 
and rewards. 2 Semester Hours 
PERSONNEL MANAGEMENT (2) : A continuation of Personnel 
Management (I ). 2 Semester H ours 
PUBLIC RELATIONS AND PUBLICITY (I): Basic conceptions 
of publi c relations are analyzed. The widespread application of 
advertising and publicity are demonstrated ; types and appeals of 
advert ising; the role of publicity in industrial and business organiza-
tion. 2 Semester Hou rs 
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PUBLIC RELATIONS AND PUBLICITY (2): A continuation 
of Public Relations and Publicity (1). 2 Semester Hours 
SALESMANSHIP (1): The psychology of salesmanship; techniques 
of influencing people. Types of salesmanship and types of salesmen 
and their respective merits. 2 Semester Hours 
SALESMANSHIP (2): A continuation of Salesmanship (I). 
2 Semester Hours 
PUBLICITY (I): Techniques for the popularization of individuals, 
institutions and industry through planned stories, pictures and radio 
appearances. 2 Semester Hours 
PUBLICITY (2): A continuation of Publicity (1). 
2 Semester Hours 
BUSINESS PRINCIPLES AND PROCEDURES (A-1) (A-2): A 
course which combines various units from the fields of economics, 
advertising, business organization, marketing, etc. Prerequisite: 
Consent of the Dean. 2-4 Semester Hours 
BUSINESS PRINCIPLES AND PROCEDURES (B-1) (B-2): A 
continuation of Business Principles and Procedures (A-1) (A-2). 
Prerequisite: Consent of the Dean. 2-4 Semester Hours 
BUSINESS PRINCIPLES AND PROCEDURES (C-1) (C-2): A 
continuation of Business Principles and Procedures (B-1) (B-2). 
Prerequisite: Consent of the Dean. 2-4 Semester Hours 
BUSINESS PRINCIPLES AND PROCEDURES (D-1) (D-2): A 
continuation of Business Principles and Procedures (C-1) (C-2). 
Prerequisite: Consent of the Dean. 2-4 Semester Hours 
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JOURNALISM 
JOURNALISM is the day-to-day record of world hi story as inter-
preted through newspaper, magazines, business publications and 
radio. In their broadest fuctions, these media . serve an interested 
world with "on the spot" coverage of all important even ts. In a more 
limited sphere, financial publications, house organs, trade magaz ines, 
etc., are also fields for the journalist. 
Both men and women alike have carved important ca reers [or 
themselves through journalism. People who today hold high po, i-
tions in advertising, publishing and other businesses can often trace 
much of their success to careers that began as working journalists. 
The writing of a novel or a magazine story, or descripion of a scene 
or an object, are as much journali sm as is newsjiaper reporting. 
Both require skilled techniques. 
The study of journalism not only prepares the student for a career 
but also broadens his perspective on life. 
FUNDAMENTALS OF WRITING (l): A comprehensive review 
of grammar. The intensive study of the principles of rhetoric, with 
special emphasis upon sentence and paragraph organization, clear-
ness and effectiveness of expression. Practice in various types of 
writing. 2 Semester Hours 
FUNDAMENTALS OF WRITING (2): A continuation of Funda-
111en tals of ,,Vriting (l). 2 Semester Hours 
CREATIVE WRITING (A-l) (A-2): A course des ig·ned to develop 
effective techniques of writing creatively. Guidance is provided for 
students desi ring to develop facility in writing short stories, drama 
and longer forms of narration. 2-4 Semester Hours 
CREATIVE WRITING (B-l) (B-2): A continuation of Creative 
Writing (A-1) (A-2). 2-4 Semester Hours 
I 
I 
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CREATIVE WRITING (C-1) (C-2): A continuation of Creative 
Writing (B-1) (B-2). 2-4 Semester Hours 
CREATIVE WRITING (D-1) (D-2): 
Writing (C-1) (C-2). 
A continuation of Creative 
2-4 Semester Hours 
VOCABULARY BUILDING (I): A practical course in vocabulary 
development. The meaning and correct usage of words is studied 
from the -standpoint of human communication. A variety of class-
room exercises serves to deepen and extend the average vocabulary. 
2 Semester Hours 
VOCABULARY BUILDING (2): A continuation of Vocabulary 
Building (I). 2 Semester Hours 
VOCABULARY BUILDING (3): A continuation of Vocabulary 
Building (2) . 2 Semester Hours 
VOCABULARY BUILDING (4): A continuation of Vocabulary 
Building (3). 2 Semester Hours 
NEWS WRITING (1): Intensive practice in the gathering and writ-
ing of news. The factors that go into getting a good story by an 
effective interview. Development of a sound news sense as reflected 
in the writing of a complete news story. 2 Semester Hours 
NEWS WRITING (2): A continuation of News Writing (I) . 
2 Semester Hours 
NEWS WRITING (3): A continuation of News Writing (2). 
2 Semester Hours 
NEWS WRITING (4): A continuation of News Writing (3). 
2 Semester Hours 
NEWS EDITING (1): Practice in news editing, news eval uation, 
grouping. Preparing news copy for radio, television and newspaper 
presentation, adapting press service and local newspaper CO?Y, re-
porting and news gathering systems. 2 Semester Hours 
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NEWS EDITING (2) : A continuation of News Editing- (1). 
2 Semester Hours 
NEWS EDITING (3) : A continuation of News Editing- (2). 
2 Semester Hours 
NEWS EDITING (4) : A continuation of News Editing- (3). 
2 Semester Hours 
PUBLICITY (1): Techniques for the popularization of individuals, 
institutions and industry throug-h planned stories, pictures and radio 
appearances. 2 Semester Hours 
PUBLICITY (2): A continuation of Publicity (1). 
2 Semester Hours 
COPY-READING (1): The use of judg-ment in editing- copy for 
newspaper publication. Instruction consists of the writing- of head-
lines, of techniques for correcting- g-rammar and spelling-, and con-
densing- ponderous, weig-hty writing- into simple lang-uag-e. 
2 Semester Hours 
COPY-READING (2): A continuation of Copy-Reading- (1). 
2 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (A-1) (A-2): A course 
in writing- and editing- various types of radio scripts; characterization, 
dialog-ue, plots, atmosphere, comedy relief, suspense, trag-edy, horror 
scripts, commercial dramatizations and adaptations. 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (B-1) (B-2): A con-
tinuation of Radio Writing--Dramatic Script (A-1) (A-2). 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (C-1) (C-2): A con-
tinuation of Radio Writing--Dramatic Script (B-1) (B-2). 
2-4 Semester Hours 
RADIO WRITING- DRAMATIC SCRIPT (D-1) (D-2): A con-
tinuation of Radio Writing--Dramatic Script (C-1) (C-2). 
2-4 Semester Hours 
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RADIO WRITING-COMMERCIAL CONTINUITY (A-1) 
(A-2) : Writing commercial radio copy; analysis of style and tech-
nique in relation to the product advertised and consumer appeaL 
Students receive practice and exercise in the writing of spot an-
nouncements, and short and long commercial announcements. 
2-4 ,Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (B-1) 
(B-2) : A continuation of Radio Writing-Commercial Continuity 
(A-1) (A-2), ,2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (C-1) 
(C-2) : A continuation of Radio Writing-Commercial Continuity 
(B-1) (B-2). 2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (D-1) 
(D-2) : A continuation of Radio Writing-Commercial Continuity 
(C-1) (C-2). 2-4 Semester Hours 
CONTEMPORARY AFFAIRS (1) : World problems, their relation-
ships and interpretation. Current developments on the national 
and international scene fall within the scope of this course. 
2 Semester Hours 
CONTEMPORARY AFFAIRS (2): A continuation of Contem-
porary Affairs (I) . 2 Semester Hours 
CONTEMPORARY AH"AIRS (3) : A continuation of Contem-
porary Affairs (2) . 2 Semester Hours 
CONTEMPORARY AFFAIRS (4): A continuation of Contem-
porary Affairs (3) . 2 Semester Hours 
SOCIAL PSYCHOLOGY (I): The relationship between the in-
dividual and the group in society, the effects of group association 
upon the individual, the processes of group behavior. 
2 Semester Hours 
SOCIAL PSYCHOLOGY (2) : A continuation of Social Psychology 
(I) . 2 Semester Hours 
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PSYCHOLOGY 
SECTION IV 
INTRODUCTORY PSYCHOLOGY (I): An introduction to the 
basic problems of human behavior with emphasis on the dynamics 
of adjustment; the nature of human motivation; the varieties of 
human emotion; problems of mental conflict; the development of 
personality; mental hygiene. 2 Semester Hours 
INTRODUCTORY PSYCHOLOGY (2): A continuation of In-
troductory Psychology (I) . Prerequisite: Introductory Psychology 
(I) . 2 Semester Hours 
ABNORMAL PSYCHOLOGY: Behavior problems and abnormal-
ities, hereditary and environmental factors in mental disorders, their 
symptoms and treatment. Prerequisite: Introductory Psychology 
(I) and (2). 3 Semester Hours 
SOCIAL PSYCHOLOGY (I): The relationship between the in-
dividual and the group in society, the effects of group association 
upon the individual, the processes of group behavior. 
2 Semester Hours 
SOCIAL PSYCHOLOGY (2) : A continuation of Social Psychology 
(I) . 2 Semester Hours 
BUSINESS PSYCHOLOGY (I): The basic principles of psychology 
applied to human relationships in the business world. Methods of 
motivating people to greater efforts; the elimination of inter-personal 
friction; problems in human engineering. 2 Semester Hours 
BUSINESS PSYCHOLOGY (2) : A continuation of Business Psy-
chology (I) . 2 Semester Hours 
PRINCIPLES IN PSYCHOLOGICAL GUIDANCE: Approach to 
guidance in its various phases, psychiatric, medical, social, psychol-
ogic:,.l and recreational; the needs of people and their problems. 
2 Semester Hours 
DEVELOPMENT OF PERSONALITY: The growth of personality 
through adjustments to environmental pressure; normal and ab-
normal adjustments ; theories of personality. 3 Semester Hours 
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ENGLISH 
SECTION V 
ENGLISH COMPOSITION (I): English composition is taught by 
means of lectures,dassroom exercises, written work and consultation. 
3 Semester Hours 
ENGLISH COMPOSITION (2) : A continuation of English Com-
position (I). Prerequisite: English Composition (I). 
3 Semester Hours 
SURVEY OF CONTEMPORARY AND CLASSIC LITERA-
TURE: Significant writers in modern and classic literature in rela-
tion to psychological and social forces. Criteria of literary criticism, 
appreciation and enjoyment. 3 Semester Hours 
DRAMA TIC LITERATURE: A survey of outstanding examples 
of the drama from the classical to the contemporary. 
3 Semester Hours 
WORLD LITERATURE: The reading and discussion of books 
which have had profound influence on modern thought. Selections 
from various fields. Literature, Social Science, Science, etc. 
3 Semester Hours 
INTRODUCTION TO THE STUDY OF THE NOVEL: The 
anatomy of ,the novel; historical survey of types, principles of 
criticism. 3 Semester Hours 
CURRENT READING: A survey of leading works of contemporary 
fiction and non-fiction, designed to enrich individual reading pro-
grams. 3 Semester Hours 
INTRODUCTION TO THE STUDY OF POETRY: An approach 
to poetry through the study of the elements of verse; a survey of 
outstanding examples of world poetry. 3 Semester Hours 
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FUNDAMENTALS OF WRITING (1): A comprehensive review 
of grammar. The intensive study of the principles of rhetoric, with 
special emphasis upon sentence and paragraph organization, clear-
ness and effectiveness of expression. Practice in various types of 
writing. 2 Semester Hours 
FUNDAMENTALS OF WRITING (2): A continuation of Funda-
mentals of Writing (1) . 2 Semester Hours 
CREATIVE WRITING (A-1) (A-2) : A course designed to develop 
effective techniques of writing creatively. Guidance, is provided 
for students desiring to develop facility in writing short stories, 
drama and longer forms of narration. 2-4 Semester Hours 
CREATIVE WRITING (B-1) (B-2): A continuation of Creative 
Writing (A-1) (A-2). 2-4 Semester Hours 
CREATIVE WRITING (C-1) (C-2): A continuation of Creative 
Writing (B-1 ) (B-2). 2-4 Semester Hours 
CREATIVE WRITING (D-1) (D-2): A continuation of Creative 
Writing (C-1) (C-2). 2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (A-1) (A-2): A course 
in writing and editing various types of radio scripts; characterization, 
dialogue, plots, atmosphere, comedy relief, suspense, tragedy, horror 
scripts, commercial dramatiza tions and adaptations. 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (B-1) (B-2): A con-
tinuation of Radio Writing-Dramatic Script (A-1) (A-2). 
2-4 Semester Hours 
RADIO WRITING- DRAMATIC SCRIPT (C-1) (C-2): A con-
tinuation of Radio Writing-Dramatic Script (B-1) (B-2). 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (D-1) (D-2): A con-
tinuation of Radio Writing- Dramatic Script (C-1) (C-2) . 
2-4 Semester Hours 
RE:lUIREIIEN'IS FOR TilE IIASTER OF SPEECH DEGREE 
The purpose ot the program ot study for the II.aster of Speech Degree ia 
twotolda. First, to provide specific professional skills for students 
with a general academic background in speech. Secondly, to broad.en and 
perfect the technical &bill ty of those students who already possess these 
skills. In general, the program ia designed to maet the needs of serious-
minded student.a whose interests and aptitudes are suitable for intensive 
and concentrated study of advanced probleu in t.ha field of speech • 
.lDIIISSION TO CANDIDACY FOR nm IIASTER OF SPEECH DEGREE 
Students desiring a program o! stwlJ' leading to the Master of Speech Degree 
moat present 120 semester hours of acceptable st.udy" with a ~jor in Speech 
or a related field. In gener&J.., a Bachelors Degree fro• a recogniMd insti-
tution of higher learning or the aucceaatul completion of the raquiremtnta 
!or the Bachelor of Speech Degree at ColUllbia College will -t this re-
quirement. · 
RE:lUIREIIEH'IS FOR nm IIASTER OF SP!:EC!f Dl!'.GREE 
Before the Maater of Speach Degree will be awarded, th.a student Dllst preaent 
the following evidences of professional and academic competence1 
A .:.. He ~st successfully complete a mini.mm or )0 eemeater hourl!!I or study in 
residence at Columbia College. nie aubjecta 1n each students program or 
study must be selected in consultation with the Dean and a committee o! 
tacult:, advisers to constitute a logical and sequential development or his 
basic professional objectives. He muat maintain a satiafactory level o! 
&ehieYement renected by average grad.as of no less than B. 
B - Ha 11USt submit a written paper in conjunction with a subject selected by 
h11!!1 advisory coaa:1.ttee. 'ftJ.ia paper muat reflect the capacity !or mature 
and indeperdent evaluation o! the topic encoq,used by the subject. 
C - He must demonstrate his professional compet.ence 1n the field of speech by 
either adapting, writing, producing or directing a complete program in 
Radio, Television or Stage. 
D - He 11111st pus a final oral examination in 'Which he: must demonatrate a level 
o! technical competence coml8naurate with his professional objectives. 
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RADIO WRITING-COMMERCIAL CONTINUITY (A-1) 
(A-2) : Writing commercial radio copy; analysis of style and tech-
nique in relation to the product advertised and consumer appeal. 
Students receive practice and exercise in the writing of spot an-
nouncements, and short and long commercial announcements. 
2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (B-1) 
(B-2) : A continuation of Radio Writing-Commercial Continuity 
(A-1) (A-2) . 2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (C-1) 
(C-2) : A continuation of Radio Writing-Commercial Continuity 
(B-1) (B-2). 2-4 Semester Hours 
RADIO WRITING-COMMERCIAL CONTINUITY (D-1) 
(D-2) : A continuation of Radio Writing-Commercial Continuity 
(C-1) (C-2). 2-4 Semester Hours 
FUNDAMENTALS OF SPEECH: Phonetics, voice projection, tone 
production, voice placement, breathing, articulation and enuncia-
tion. Emphasis on the development of appropriate radio diction. 
2 Semester Hours 
INTERPRETIVE SPEECH (A-1) (A-2): Practice in the nuances 
of speech; shading, inflection, mood and personality interpretation 
are studied. 2-4 Semester Hours 
INTERPRETIVE SPEECH (B-1) (B-2) : A continuation of Inter-
pretive Speech (A-1) (A-2). 2-4 Semester Hours 
INTERPRETIVE SPEECH (C-1) (C-2): A continuation of Inter-
pretive Speech (B-1) (B-2). 2-4 Semester Hours 
INTERPRETIVE SPEECH (D-1) (D-2): A continuation of Inter-
pretive Speech (C-1) (C-2). 2-4 Semester Hours 
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SCIENCE 
SECTION VI 
SUR VEY OF PHYSICAL SCIENCES (l) : The elementary facts and 
principles in such physical sciences as Chemistry, Physics, Geology. 
3 Semester Hours 
SURVEY OF PHYSICAL SCIENCES (2): A continuation of Sur-
vey of Physical Sciences (l) . Prerequisite: Survey of Physical Sciences 
( 1) . 3 Serpester Hours 
SURVEY OF BIOLOGICAL SCIENCES (I) : The elementary facts 
and principles of such biological sciences as Anatomy, Physiology and 
Genetics. 3 Semester Hours 
SUR VEY OF BIOLOGICAL SCIENCES (2) : A continuation of 
Survey of Biological Sciences (I) . Prerequisite: Survey of Biological 
Sciences (1). 3 Semester Hours 
HEAL TH AND PHYSICAL EDUCATION: The structure and 
functions of the human mechanism. Development and apprecia-
tion of health and of physical training necessary to sustain it. 
2 Semester Hours 
HUMAN HEREDITY: The basic principles of genetics applied to 
man. The mechanisms of inheritance, dominance, sex linkage and 
sex determination; problems of eugenics. 2 Semester Hours 
APPLIED SCIENCE (1): This course is designed to provide the 
student with an understanding of the use and operation of mechan-
isms and items of everyday use. Refrigerators, gas ranges, drug 
products, furniture, glass, electric appliances, etc., will be considered. 
Emphasis placed on acquainting the student with the classes of 
products which he may be called upon to popularize in the adver-
tising, radio broadcasting and television professions. 
2 Semester Hours 
APPLIED SCIENCE (2): A continuation of Applied Science (I). 
2 Semester Hours 
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SOCIAL SCIENCES 
SECTION VII 
INTRODUCTORY SOCIOLOGY: A survey of group life as it is 
evolved in our present-day society. Problems, brought about by 
social change, are studied. 3 Semester Hours 
CONTEMPORARY SOCIAL PROBLEMS: The world scene as a 
background for understanding and interpreting the many problems 
which now exist. 2 Semester Hours 
SOCIAL ECONOMICS: The rise of the industrial era; money, bank-
ing, industry, business, market practices, governmental control, con-
sun1er organization, labor unions, taxes, economic change, socialism 
and fascism. 3 Semester Hours 
INTRODUCTION TO THE STUDY OF CULTURE: A prelimi-
nary study of the psycho-social environment; customs, mores, folk-
ways, language. 3 Semester Hours 
AMERICAN MINORITY GROUPS: A survey of racial and na-
tional minority groups in America, covering their Old World back-
ground, their cultural characteristics and their influence on Ameri-
can life. 2 Semester Hours 
CUL TURES OF THE WORLD: An inclusive survey of the social 
organization, religious practices, arts and economics of various primi-
tive and old societies. Prerequisite: Introduction to the Study -of 
Culture, or consent of the instructor. 3 Semester Hours 
HISTORY OF CIVILIZATION: A brief survey of the development 
of civi lization from ancient times to the present, with emphasis on 
the forces and factors that have contributed to the emergence of 
modern social, political and economic institutions. 
3 Semester Hours 
AMERICAN POLITICAL AND SOCIAL HISTORY: A survey of 
the development of American political, social and cultural institu-
tions from the period of exploration to the present. 
3 Semester Hou rs 
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INTERNATIONAL RELATIONS: Historical backgrounds of cur-
rent international conflicts. International law and major treaties. 
Political philosophies of world powers . 3 Semester Hours 
FORUM ON CURRENT PROBLEMS: This is a discussion class, 
devoted to current problems of sociolog-ical significance, such as 
labor, politics, economics, foreign affairs, etc. In this class, the 
student learns to express himself effectively while becoming familiar 
with important phases of world and national affairs. 
2 Semester Hours 
MODERN EUROPEAN HISTORY: The History of Europe from 
the 16th century to the present: the Renaissance and Refo'rmation, 
the French Revolution. The Period of Enlightenment, emergence 
of modern states; the origins of World Wars I and II. 
3 Semester Hours 
HISTORY OF LATIN AMERICA: The political, social and cul-
tural development of countries in Central and South America from 
the period of colonization to the present. 3 Semester Hours 
WORLD GEOGRAPHY (I): An introductory survey of the dis-
tribution and characteristics of the elements of the natural environ-
ment with particular reference to the bearing of the natural environ-
ment on the economic life of the social groups. 3 Semester Hours 
WORLD GEOGRAPHY (2): A continuation of World Geography 
(1). Prerequisite: World Geography (1). 3 Semester Hours 
FINE ARTS 
SECTION VIII 
ART APPRECIATION: Basic principles for the understanding and 
appreciation of art. Lectures, discussions, and field trips to nearby 
museums, galleries and exhibits . 2 Semester Hours 
MUSIC APPRECIATION: The major principles contributing to 
listening pleasure and characterizing the best in music. Students 
will be guided in listening to representative musical masterpieces. 
2 Semster Hours 
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EDUCATION 
SECTION IX 
CURRENT PROBLEMS IN EDUCATION: A study of representa-
tive problems in the current American educat ional scene. 
3 Semester Hours 
HISTORY OF EDUCATION: T his course serves to give students a 
deeper understanding of current practices and problems in educa-
tion by tracing their hi storical development. 3 Semester Hours 
PHILOSOPHY OF EDUCATION: A study of the significant cur-
rents of thought and their influence on modern educa tion. The 
meaning of educa tion, educational aims and va lues, democracy and 
education, ideals. 3 Semester Hours 
AMERICAN EDUCATION: The nature and function of the 
American educational system. Basic issues conlronting American 
schools in a changing society. Traditional and progressive ap-
proaches to educational problems. 2 Semester Hours 
EDUCATIONAL PSYCHOLOGY: A study of the problems of 
learning as they apply in the classroom situation. R ecent research 
and theories of learning, laws of learning, conditions affecting learn-
ing. 3 Semster Hours 
METHODS OF TEACHING SPEECH (1): Methods and materials 
of teaching speech, the organi za tion of units of instruction, methods 
of evaluating student progress, di agnostic and remedial techniques 
for the classroom. 3 Semester Hours 
METHODS OF TEACHING SPEECH (2) : 
Methods of Teaching Speech (1). Prerequisite: 
ing Speech (1). 
A continuation of 
Methods of T each-
3 Semester Hours 
STUDENT TEACHING: Observation and parti cipation in one of 
the cooperating schools, where the student receives his first experi-
ence in teaching under the gu idance of a carefully selected director 
in the best public and private schools in the Chicago area. 
5 Semester Hours 
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TUITION AND FEES 
The tmuon is $269.28 for each semester (18 weeks). This fee 
includes scripts, materials and the use of library facilities and text 
books, where required. The regular semester program consists of 
fifteen to sixteen class hours per week (8 subjects). 
For students who take a limited number of classes only, the cost 
for each two semester hour class is $33.66 for a semester. This in-
cludes the cost of materials and scripts and the use of library 
facilities. 
The fee for certificates and diplomas is $10.00. 
The Columbia College is fully approved for the training of 
veterans under the G. I. Bill of Rights, Public Law 346 and Public 
Law 16. 
In the case of veterans, who carry a full-time program (either day 
or evening) under the G. I. Bill of Rights, the College absorbs $4.90 
so that the tuition and foregoing fees do not exceed $500.00 per 
school year. 
INSTALLMENT PAYMENT OF TUITION 
1f necessary, plans for payment of tuition in installments may be arranged 
with the Registrar. 
HOLIDAY CALENDAR 
1949-1950 
Instruction begins........ .. ......... Monday, September 12, 9:00 A.M. 
Thanksgiving Day holiday ........................... Thursday, November 24 
Christmas Vacation begins... .. ..... Friday, December 23, 5:30 P.M. 
Instruction resumed................ .. ........ Monday, January 2, 9:00 A.M. 
Memorial Day holiday .... ............................................ Tuesday, May 30 
Independence Day holiday .......... ......... ........... .............. Tuesday, July 4 
Academic Year ends .................... .. .... ...... Friday, August 25, 5:30 P.M. 
COLUMBIA COLLEGE 
410 SOUTH MICHIGAN BOULEVARD • CHICAGO 5, ILLINO IS 
TELEPHONE WABASH 2-6761 
